Some things to consider if want to reach an audience beyond academia

· Are you ready?  Career- and credibility-wise.  Consider what counts for each.

· Will doing so meet your short- and long-term goals?
If yes, be strategic
· Focus 

· on your niche – where have you decided to make your mark?
· on writing – getting it done.  It’s a discipline. Establish a time/place to do it regularly.
· Build on what you’ve done.  Let one publication lead to another, logically and strategically.  Use early publication in solid journals to establish your reputation.
· Weigh opportunities – will this conference/presentation contribute to my plan?   Don’t be afraid to say no.

· See and communicate the bigger picture; don’t lose your audience in the minutiae of your findings.  Generalize where you can.

· Write.
· Pay attention to the media – popular and trade – so that you know what topics are “hot” for your audience(s).

· Write to various segments of your audience and frame discussion in terms of what concerns them in language and examples that speak to them.

· Foster collaborations, especially with mentors and/or other established scholars.

· Capitalize on previous work when it makes sense to do that (be strategic).
· Sometimes the way to reach a key audience is through the mainstream media, but don’t underestimate how much effort it takes to get their attention.  It is especially important to work with your institution’s media office if you want to do that; they can advise re whether something will “play” and help get attention if they think it will.
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